
HOW TO WRITE A BROCHURE ABOUT A PLACE

This is a guide to writing a brochure, complete with 10 different examples. down and write/design/print a brochure, but
have no place to start?.

Or, if you prefer a quiet getaway, take a stroll to the Palace of Fine Arts to admire its striking Greek
architecture and serene waterways. Also consider how the colors you select blend with the photos in your
brochure and we'll talk more about photos in a moment. San Francisco has so much to offer. If you have never
been to the destination before, you'll need to do your homework by doing research on the Internet, visiting
travel blogs, and getting advice and recommendations from fellow travelers. The color scheme will likely be
the first thing about the brochure that people notice, so it will help to be familiar with the psychological effects
that colors have on us. Accordingly, this type of brochure is simply the hook to bring strangers through the
door; the first brochure is a call to take specific action and is generally marketed to a group of individuals the
organizer already knows i. If it looks too cluttered, the impression it is going to give a reader is that you're not
focused enough to organize anything, much less a trip to a foreign country. I used an online color wheel tool to
find complementary colors and customize them. If you have previously been to a particular locale, then you
already have some ideas regarding what seasons lend themselves best to the activities you have in mind i.
Make the cover visually compelling and keep it simple. Outside of work, Jarom loves watching movies,
occasionally watching birds, eating pizza, and driving a Prius a vehicle he will defend passionately.
Recreational Activities List not only the facilities and activities available to your guests but also any public
sites that they may be able to take advantage of during their stay. You should include a statement telling
people what you want them to do next and how they can become involved. Charge per car? Are there
bathrooms? Share On:. Once it comes out perfect, save this document as a template so that you can use it to
create the fronts and backs of future brochures. What are you selling? If you can transport someone to the
destination with your copy, they'll want to book the next available flight. The more you know about the kind
of travelers you want to attract, the better you can craft the overall design, images and vocabulary to appeal to
them. If the trip involves stage productions and fine dining, you'll want to use photographs of the different
theaters and pictures of elegant meals. If not, you'll need to take them to a print shop such as Kinkos and have
them scanned to a disk or a flash drive so that you can work with them. What age ranges it can accommodate.
Write descriptive copy When it comes to the text, or copy, of your travel brochure, being descriptive is key.
You will also need to adjust your margins on all four sides to a half inch on the left and right and three
quarters of an inch at the top and bottom. Shopping excursions could feature glam closeups of shoes, jewelry
and antiques. Include several photos that best showcases your product. People want to see where they are
going and only high quality professional images can achieve this. Key visual elements the human eye is
attracted to. By signing up you agree to our Terms of Service and Privacy Policy 2. Less is more in designing
a travel brochure. I would prefer if one side of the brochure was a bit more structured with information: I
would like to a see a lot more information on the brochure such as: How long does it take to tour? Include
information about special services, promotions and events. Areas of the brochure that are likely to receive
attention within the first seconds. Enjoy the refreshing bay breeze as you bike across the famous Golden Gate
Bridge, and experience the charm of a bustling downtown section full of world-class restaurants. Ideally, your
word count for each day's agenda should be the same for each day and be no more than a line or two about the
venue or the planned activities. You might choose a color scheme like this: The colors of your brochure and
the photos could work together within this color scheme to help customers know what to expect. So if your
destination is relaxing, and your target customer is looking for a peaceful vacation, light blues will probably
send the right message. Determine who your target audience is for the trip. Better yet, recruit extra pairs of
eyes to catch errors you may have missed. Call to Action Your brochure should focus on one specific
objective.


