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Apart from emphasizing on the conventional dimensions of marketing mix; product, price, place and
promotion, this course will also focuses on the three others unique dimensions of hospitality marketing namely
people, packaging and programming, and partnership. Technical analysis and fundamental analysis will be
given special attention. Students are exposed to the use of Eviews econometric software for analysis. The
candidate shall register as a Non Graduating Student. An international candidate who has the academic
qualifications obtained from any local universities recognised by the Senate may be exempted from the
requirements stated in paragraph 1 a , but the candidate shall sit for the English Proficiency Placement Test
EPPT and if he fails to obtain the level specified by the programme, he is required to attend and pass the
English Proficiency Module EPM. In general, the course will be organized around the hospitality and travel
marketing system model. About Us As one of the most senior public business schools within the region we
strive to work with our partners in the public and private sectors in preparing for their future managers. It also
includes exploration of alternative methods and strategy to penetrate international markets, taking into
consideration global environmental factors such as social difference, culture and politics. For certain
programmes, a candidate is required to sit for an English Proficiency Placement Test EPPT and if he fails to
achieve the level specified by the programme, the candidate is required to attend and pass the English
Proficiency Module EPM in a maximum period of two 2 semesters before he is allowed to register for the
study programme. In order to gain this level of research competency, the doctoral programmes provide
intensive training in research techniques and methods. There will be a balance between theory and practitioner
perspectives. International Marketing Theory and Research This course identifies opportunities, characteristics
and trends in international marketing. Degree in Medical or Dentistry from the University or any higher
learning institution or an equivalent degree thereto from any higher learning institution recognised by the
Senate; or 3. Other qualifications equivalent to a Masters Degree or having other qualifications with
experience recognised by the Senate; or 3. Both the process and product perspectives of performance measures
will be considered in the contexts of both manufacturing and service products. The concepts and principles are
highlighted as the following topics: organization and organizational environment, organizational strategy and
structure, external factors and organization design, and organizational processes and design. Doctorate: 1.
Students will acquaint themselves with the latest theories, published research findings and applications of
strategic management in business and non-profit organization. Doctoral candidates will be exposed to product
management issues at the micro - as well as macro-levels. For certain programmes, a candidate is required to
sit for an English Proficiency Placement Test EPPT and if he fails to achieve the level specified by the
programme, the candidate is required to attend and pass the English Proficiency Module EPM in a maximum
period of two 2 semesters before he is allowed to register for the study programme. Students will be exposed
to different research issues related to the different functions mentioned. Graduate courses in regression are
preferred as prerequisite. Core Courses for DBA Advanced Organisational Management This course explores
organizational management based on theoretical and empirical perspectives. Doctoral Seminar in Finance
MARKETING Buyer Behaviour Theory and Research This course aims at getting students to appreciate
consumer behavior theories and be able to do a critical review of research on consumer behavior, which will
provide students with ideas in developing theoretical framework in their research proposal. Topics covered
include individual differences with regard to personality, perceptions, emotions, attitudes, and behaviors ,
employee motivation, leadership, and research issues in organizational behavior. Students will also understand
that the role of human resource manager is no more to service functions but also play active role in strategic
planning and decision making. Fulfills other requirements prescribed by the programme where applicable. The
learning approach uses reviewing landmark research and relevant empirical literatures and best company
practices. Marketing Theory And Thought This course trains the students in terms of critical thinking and
synthesizing literatures related to marketing field. The main topics include perception, motivation, learning,
personality and attitude theories and other relevant theories that will help students to understand deeply the
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process that individuals and organizations go through in making purchase decisions. Strategies in Management
This course will take students through a review of journal papers on strategic management. It critically
analyzes and discusses issues faced by international marketers and researchers where cross boarder marketing
and research are their main focus. Masters Degree from the University or any higher learning institution
recognised by the Senate; or 2. The candidate shall register as a Non Graduating Student. Advanced
Operations Management The course aims to provide students with adequate operational knowledge regarding
activities in manufacturing and service organizations. VDR Fees.


