
4PS OF ADIDAS COMPANY

One of the top brands in the sports and footwear market, Adidas has seen its share of ups and downs. The company
started in and is one.

Basically, Adidas makes apparel and equipment for almost all types of sports. All these show the extensive
global reach in its place and distribution marketing mix strategy. In combination with these methods, it uses
the print media and television as well as sponsorship for marketing. It sells products through the online
medium like fashion stores, Myntra. Adidas Marketing Mic. Out of them, are concept stores, factory outlets
and are concession corners and others. Even if not, the price of Adidas products are already high due to the
high quality of the material used. It has seen major rise and fall in its market share. Adidas sponsors major
sport events like FIFA, NBA and Olympics along with celebrity endorsements which in turn has helped the
company in increasing its visibility and brand awareness. This article will laid great attention on marketing
mix of Adidas, rather than focusing the subsidiary groups of Adidas. The company has maintained a very
strong financial position through its high quality products and effective distribution channel. Adidas marketing
mix promotional strategy is to use a branding strategy covering all aspects of media and communication.
Apart from its shoes and accessories for specific sports, it has also brought innovative designs and styles in
sports shoes and apparel. This is turn, makes the product less affordable to the customers of developing
nations. In fact, customers buy Adidas, only to satisfy their desires and wants. With growing internet
penetration, Adidas is looking to tap the online market not only with its website, but with also other
multi-brand ecommerce websites. Its Tier 1 suppliers are the factories with which it is in direct contractual
relationship for the supply of its products. The brand also uses YouTube to showcase promotional videos for
the marketing of its brands and products. In fact, high prices helps in pointing towards the high quality
approach psychologically, and consumer thinks that the high prices means the good quality. Even though, it is
old but always try to bring new things and reflect to its new heart. References Adidas,  Online Channels:
Adidas has a massive Facebook, Instagram and Youtube followership and it makes the best use of it for
promoting its latest launches and giving product updates Offline Channels: Adidas uses Television ads, Events
sponsorships, OOH promotion to its best to reach out to customers. The brand its own unique appeal and its
popularity have grown over the years and its all because of its revamped marketing strategy and its 4Ps of
Marketing Mix. The brand is also active on social media and has millions of followers on Facebook. Adidas
uses a proper mix of Online and Offline channels for its promotion. Apparels as jackets, T-shirts, shorts,
sweatshirts etc. Handbags and other accessories for men and women. Adidas invests heavily in research and
development so as to come up with new innovations in their sports footwear category. Promotion: The
promotional and advertising strategy in the Adidas marketing strategy is as follows: Adidas has always
endorsed and promoted itself through media. The pricing strategy in the marketing mix of Adidas has focused
upon high quality and competitor offering. Business case studies,  About us. Place in Marketing Mix of
Adidas The main way of Adidas selling its products are through their retail outlets. High-Quality products do
not come at a low price â€” This is the psychological factor that Adidas plays at with its customers. Pratap, A.


